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Think of a city and what comes to mind? It is streets. If a city’s streets look 
interesting, the city looks interesting; if they look dull, the city look dull.

















What are the key features will give a city “vitality”? What are the features of a city will give a tourist (a stranger to a city, temporary visit) or a local resident (an acquaintance to a city, a per-
son who lives in a city for a long time) a good impression so that people will enjoy the time in the city? One of the most important part of the impression of a city comes from STREET. Jane 
Jacobs said in her book “The Death and Life of Great American Cities” that: “Think of a city and what comes to mind? It is streets. If a city’s streets look interesting, the city looks interesting; if 
they look dull, the city look dull.
Chinese cities has developed very fast these years. For a city under fast developing – the whole urban topology could be changed in a few years – what are the identical elements in a city 
should be maintained to still give people feelings that “I am still in Hefei” but not anywhere else. Cities all around the world almost all have same elements: infrastructure, streets, skyscrapers, 
seems like a lot of cities around the world have very similar images. Especially Chinese secondary cities such as Hefei, Changsha, or Nanchang. Different from Beijing or Shanghai that have 
developed for a bit of time and have developed their unique culture for many years, those secondary cities on the spot that should start to think about their future now. Hefei, a city that is 
under developing, and the speed of development is over fast. Under this condition a city’s image could have been changed in a very short time: new identical buildings could be built in a very 
short time. For cities like Hefei under fast developing, what is the theme of the city so that the city can still keep its own image? I think that the answer is culture and people’s life. Even though 
the buildings are all look similar, when people talk with local residents and listen to their dialects; when people live there and have some very local customs; when people eat very local food; 
people can feel that they are in a very different city. However, how could we promote that culture through architecture, is a question that a city like Hefei should think about.
The government of Hefei wants to promote Hefei into a tourist city. In China, it looks like a trend in China these years to build series projects that can get a certificate from China National 
Tourism Administration then they start to claim that they are “tourist city”. The criteria of getting the certificate are based on how many tour guide work in the tour place; how many tourists 
come to visit and how much money has invest to the tour place but nothing about culture or satisfaction from tourists. However, those projects cannot really reflect a city but to “create” a new 
image of a city to tourists. Most of tour places in China that only strangers will go to visit because there are tons of advertisement and promotion about those tour places online. However, 
once a place is defined as a “tour place” then it will be banned by local residents. Local residents describe tour place as “place for outsiders”. Because of high liquidity of tourists, tour places 
never considered to have repeat customers. As a result, tour places never care about tourists’ feeling: sell over expensive products; not delicate food; over promoted unreal local food and 
so forth. For example, after graduate from college, I was planning to go to Nanjing. Before I left I looked up information about Nanjing online, and almost every website introduced Confucius 
Temple to tourists. However, when I was trying to get some information from my friends in Nanjing, they told me that I can go to Confucius Temple but it is a place for outsiders. And they also 
said that I could try different things, but most of them are not authentic Nanjing food, and their flavor is way lower than average restaurants in Nanjing that is not opened in tour places. 
A city could take advantages of tourism is for sure. However, I don’t think that tourism should separate local residents’ and tourists’ life. They should mix together, so that local residents could 
lead tourists to see real culture of a city; on the other hand, tourists could bring economics benefits to the city for residents. However, what is the media that can link tourists and residents 
together? To make a tour place worth to go, at the same time can also make people feel the local life and customs in a city? My answer is market.
Market is a place that can be very identical, where is a place that tourists and local residents can exchange resources and information. New shopping types are created with time going. 
Regular market, shopping pedestrian, cluster shopping center, shopping mall and street market. Shopping and food, are two of the biggest cultural activities in China. Especially recent years. 
Shopping and food can give Chinese tremendous satisfaction; not just for tourists but also for local residents. 
Abstract
4 5
In Chinese, city (城市) and (市场), they shared the same character “SHI”, because ancient Chinese 
believe that city comes from market. At first, there are only farms; but people has needs of exchanging 
goods; for doing that, people from various places gather together, exchange goods for getting what 
they want. When more and more people gathering together, then market has formed. When the mar-
ket’s size is big enough, then the place will gather more people. When more and more people come 
to a place, then the relative infrastructures are going to develop becaue of it. When infrastructures 
become more complete, there city is.
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Meaning of Street Market: Approach to Touch Authentic Culture
Shopping mall’s running mode has already defined the 
products inside that cannot have loca charastics. High 
rent is the reason that only big brand have the ability to 
afford. Products inside shopping malls have high repeti-
tions.
nd
Different from shopping malls, street market has low cost 
to start, allows local culture mixed into products from 
street markets. Especially food, is a category that can 
make people immediately feel the customs of a city.
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Street Market in Hefei
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recyMening of Street Market: Facilitate Social Exchange
Vendors talk with each other 
to exchang information about 
prices of products
Stalls provide repair services 
to local residents
Street Market Stalls bring 
convenience to low-income 
people on their way to work 
and home when they need 
food 
Street market can provide job 
positions for laid-off workers 
Street Market Stalls can pro-
vide fresh fruits or vegetables 
and bring convenienceto local 
residents
During purchasing customers 
sometime will talk with each 
other, exchange some infor-
mation
Vendors talk with each other 
to exchang information about 
prices of products


















































































































Historical Shifting of street Market
The Republic of China Period
The Cultural Revolution Period
Reform and Open Period
Back to The Republic of 
China period, street market 
is allowed informal market, 
to meet needs of exchange. 
During that time, polices’ 
job is to coordinate conflicts 
between vendors and custom-
ers.
During cultural revolution, 
street market is consider 
as “capitalism”, whch is not 
allowed. A series policies also 
make the environment is not 
good for developing of street 
market.
After cutural revolution, street 
market gradually recovered to 
old days’ prosperity; howev-
er, since then, the position of 
city police has change, their 
job becomes to expel street 
market.
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purchase delivering & receiving storage preparation cooking consumption
26 27












 b、 维修类的（如修车、配锁等） 
 c、 食品类（如水果、蔬菜、红薯等） 
 d、 文化用品（如书籍、报纸刊物等） 

















The newest “Guide of street market in Shanghai” said that, since July of 
this year, the government is not going to continue its way of dealing with 
vendors -- eliminate all street market but based on surveys of Shanghai 
residents to allow some street market in certain locations for convenience; 
for stalls that people think that will give convenience, the government will 
give them lisence. About this, what is your opinion? (CCTV-1, Dong Fang 
Shi Kong).




2. What are the things that you buy the most often?
a. daily products (e.g. cushion, cell phone case)
b. repair service (e.g. lock, bike repair service)
c. food (e.g. fruit, vegetable, tapa)
d. stationary and literature (e.g. books, magazines)
e. other
3. What is the main reason that you purchase in street market?
a. convenient
b. cheap
c. something that can only get in street market
d. other

























c. difficult to say
5. Do you agree with the idea that the street market will give bad city im-
pression to people?
a. yes, I agree
b. no, I don’t think so
c. don’t know




7. If there is no street market, what is the biggest negative influence to the 
city in your opinion?
a. less convenience to people who live here
b. causing losing of customs and culture
c. made laid-off people even more difficult to find other jobs
d. low-income people will have difficult to get products that they need
3. other (please indicate)











    此规定一出，立刻“一石激起千层浪”，引得重庆、南京、郑州、石家
庄等城市纷纷效仿，相继出台路边摊解禁的地方性文件。对此，拍手叫好
者众多，表示强烈担忧者也不在少数。 




    路边摊的确能方便市民 
    有句话叫“存在即是合理”，路边摊似乎也是如此。 
    记者在北京朝阳区的某主要路口，看到有多达十几个的“野摊点”一字
排开，早上的煎饼摊刚刚“唱罢谢幕”，烤红薯、糖葫芦、烤香肠、毛鸡
蛋、掉渣饼等摊位又开始“粉墨登场”，而且各个生意红火。 
    北京市民李先生：我的早餐通常就是在路上解决，所以在等车时，会顺
便买俩鸡蛋灌饼吃，总比饿着肚子去上班强。 
    在北京市国贸附近工作的田小姐则表示，自己经常在楼下的流动摊点买
水果和烤红薯。“餐馆里吃不到烤红薯，小摊上每天都能买到热烘烘的，
还便宜，我觉得挺好。” 














To Set Free Street Market Have to Solve Food Safety Issue
Streetmarket can bring conve-
nience to people is true
Main concern comes from food 
security
Mr Li from Beijing: my break-
fast usually deal with it on the 
way to work; when I was wait-
ing for the bus, I will get two 
egg pancakes, it’s better than 
having nothing




    市民为健康担忧，成天和疾病打交道的很多医生感触更深，他们一致表
示，自己绝对不会购买路边摊的食物，理由是“卫生根本得不到保障”。 
    北京大学公共卫生学院教授钮文异：从公共卫生角度来看，政府不解禁
是可以理解的。在城市管理中，最忌讳“一管就死，一解就乱。”放开是
为了给大家带来方便，但不能在带来方便的同时也带来问题。 




People care about health, a 
lot of doctors says that they 
won’t buy any food from street 
market because the food safety 
cannot be secured.
Even though food poisoning 
from street market is not really 
frequent, but dirt from the 
street, the exhausting from 
cars, may cause the health 
problem
02 Field Trip
Vendor’s stall visited in total: 
237






6. Xinduhui Commercial area
Investigation mainly focused 
on two places: 
University city: Representation 
of free street market
Huaihelu Pedestrian: rep-
resentation of street market 
under mangement
Problems of street market in 
Heifei
1. address chosen: perisitic to 
commerical area
2. clean condition: don’t have 
to worry about diarrhea after 
eating in street market
3. about environment: don’t 
let noises and smoke interrupt 
residents
4. about uniqueness: one 
place to have the whole 
world’s food
5. about price: cheap price 
that even low-income people 
can afford
















Advantages and Difficulties of Vendors
Advantages
Difficulties
no fees for renting places
cold or windy weather
less burden of cleaning
less initial capital
competition with stores or restaurants
earn trust from customers
Compre with stores or restaurants, street market stalls do not have to pay for rent for stores or 
places; but will be dramatically influenced by weather and space, cannot form big enough size to 
have commercial value. Occupy street space, without plan, at the same time have to take care of 
city police, make their life even worse. 
No matter students or local residents, they all enjoy the convenience that was brought by street 
market, but at the same time they were upset by poor food safety garantee, no garantee of prod-
ucts quality, cannot provide sturdy supply, traffic jam etc. In addition, consumers lack of shopping 
garantee and comfortable shopping environment, made street market cannot fully play its role.
Thus, under this condition, to properly give street market space to develop, not just can promote 
the area’s economic develop, at the same time can give people reasons to go outside of buildings 















3 Sidewalks near bus station



























Cooked Food Breakfast, Lunch, Snacks, Tea
Fruits, Vegetables, Meat, Spices
Hats, Shoes, T-shirts, Socks
Jewlry, Head Band, Cosmetics
Stuffed Animal, Games






























Survey’s Result about Vendors
Approach: 
Talking  and Recording
Because vendors are working when I did surveys, it was inconvenient 
to ask them to fill out the form. Thus, I chose to talk with them and then 
wrote down their answers. 
Questions that I asked
1. Why did you choose to become a vendor? Before that what did you 
do?
2. What is the biggest difficult?
3. Do you have to pay for anything if you have a stall here?
4. How will you clean the trash that you produced?
5. Where did you get the ingredients that you need?
6. What are the procedures of preparation before you start to sell your 
products?
7. How did you get your cart? If you designed your cart by yourself, 
where did you make it?
8. Do you have fixed position? Can you transfer your position if you do 



















willing to be managed by 
P.M.C
have clear goal to achieve
do not want to
have constrains














































































































Zhougudui Wholesale Market 
Online orders
Agreement between vendors and 
sellers inside Zhougudui Wholesale 
Farmer’s Market:
Vendors need large amout of ingre-
dients; however compare with big 
size restaurants (main customers 
of wholesale market), the amout is 
still not large enough to give a good 
price. But vendors could be their 
long term customers. So that Ven-
dors and farmers have an agree-
ment: vendors and sellers have long 
term cooperation relationship, sellers 




































Preparing before Selling (Cooked Food Making Process)
Some of ingredients 
are very difficult to 
prepare, labor is 
also a part of cost. 
To reduce the cost, 
some of vendors will 
do everything they 
can and forget about 
food security. If do 
not wash vegeta-







ant. Some of 
vendors do not 
really be careful 
when they are 
chopping ingre-
dients. Virus go 
to food through 












Same problem as 
chopping. Knead 
dough is even more 
important to have 
clean hands than 
chopping. Even 
though to have 
clean hands, some 
vendors knead 
dough along street, 
exhaust gas, dust in 
the air will also go to 





food will take so 
much long time 
to prepare. After 
chopped ingre-
dients to pieces, 
vendors also need 
to string pieces 
together. Vendors’ 
hands will directly 
touch food at this 
moment as well. 
Some of ingredients 
are very difficult to 
prepare, labor is 
also a part of cost. 
To reduce the cost, 
some of vendors will 
do everything they 
can and forget about 
food security. If do 
not wash vegeta-









































Dust, exhaust gas from street 
will contaminate ingredients 
during preparing process.
Advantages:
The process to be shown 
to customers, do not have 
chance to make any back-
stage operation so that cus-
tomers can trust food that 
made from  street market. 
Compare with restaurants, 
food from street market has 






because it occupies the road space
Custom Made Cart (Photos)
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Covering equipment for 
weather condition
Heat source for cooking
Trash collecting for cleaning
Problems:
Safety from heat source
Don’t spit out ingredients 
during moving.
After talking with each of 
vendors, I got that all ven-
dors based on their needs 
designed their own cart. Most 
of them went to store that 
welding “security windows” to 





Custom Made Cart (Preparing for design)





















































students cleaning fee clean a little bit
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Conclusions from Site Visiting Inverstigation
All those problems listed prevent prosperities and bright future of street 
market. The system is not complete yet.
Questions of street market in Heifei
1.location chosen: perisitic to commerical area
How the street market can borrow the popularities of existing commercial 
area while at the same time do not form competition between stores and 
vendors, let stores and street market support each other, and also let street 
market brings convenient that stores inside commerical areas cannot offer 
is very important
2. clean condition: don’t have to worry about diarrhea after eating in street 
market
Even though some of the cooking process is very obvious to customers, 
however, there are still a lot of dark part when vendors are preparing food. 
How to make those process also public to customers to prevent corrup-
tions and to provide security of food is also a question.
3. about environment: don’t let noises and smoke interrupt residents
4. about uniqueness: one place to have the various culture of this place
When tourism is getting involved to street market, we have to think about 
what are the products we should allow to put inside the market to have 
“athentic culture” of the street market. On one hand is to preverve existing 
street market culture; on the other hand is to create a new culture to this 
area.
5. about price: cheap price that even low-income people can afford
6. Oppotunistics sellers should not be allowed to mixed inside the vendors 
market
The purposes of vendors have chosen to start their business from street 
market is various. But there are one purpose is not allow to exist in the 
street market: that is the opportunistic sellers. To create an atmosphere 











Because street market is part of informal market, it runs based on agreements other 
than rules or regulations. Because of this, the networks between vendors and other 
related people are very important. To understand how agreements work in this system 
is very helpful to unerstand how street market work.
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store store store store store
store
store store sentry box
store store store store
green green green green green green green green green green green green green green




































































































because it occupies the road space
Street Market in Hong Kong
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NYC taxi medallion system
1960s
In the 1960s, New York City experienced many of the problems of social 
unrest that engulfed other American cities. Crime rates increased along 
with racial tensions. As a result, a quickly growing industry of private livery 
services emerged. Unofficial drivers were barred from picking up people 
on the street, but they readily found business in under-served neighbor-
hoods.
In 1967, New York City ordered all “medallion taxis” be painted yellow to 
help cut down on unofficial drivers and make official taxicabs more readily 
recognizable. The wife of the president of New Departure, Nettie Rock-
well, particularly liked the color yellow and it therefore became the color of 
the new Rockwell taxicabs. The Rockwell Service Cab became the Yellow 





because it occupies the road space
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because it occupies the road space
traffi
c jam
 caused by street m
arket
































street market preparing line
art student experience life line
3 main problems of street market
1. occupy street space - caused traffic jam
2. food security 
3. environmental sanitation - garbage system Property M
anagem
en Com
pany
food
 pois
onin
g
